
How Mobile is

web traffic by device for 2012

web usage trends by device

Mobile e-coMMerce trends (for black friday)

tHe Mobile experience

nuMber of web-enabled devices in use (in billions of units) 2, 3

website abandonMent tHresHold by device (in seconds) 4, 7, 8

including a location on Mobile searcH results 9

nuMber of Mobile app sessions vs. first in-app purcHase 10

it’s been estimated that in 2013, mobile phones 
will overtake desktops as the most commonly 
used device to access the web (worldwide).2

The business landscape is changing. This includes 
how people access the web and conduct 
commerce. are you prepared for the change?
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1 — http://allthingsd.com/20120525/mobile-devices-now-make-up-about-20-percent-of-u-s-web-traffic/

2 — http://www.gartner.com/newsroom/id/1278413

3 — http://www.gartner.com/newsroom/id/703807

4 — http://blog.hubspot.com/blog/tabid/6307/bid/33314/23-Eye-Opening-Mobile-Marketing-Stats-You-Should-Know.aspx

5 — http://techcrunch.com/2012/11/23/black-friday-online-sales-already-up-13-percent-15-percent-purchases-made-from-mobile-phones/

6 — http://qz.com/31618/paypal-nearly-tripled-its-mobile-payment-volume-on-cyber-monday/

7 — http://www.schipul.com/mobile-web-design/

8 — http://blog.kissmetrics.com/loading-time/

9 — http://www.mediapost.com/publications/article/171106/localized-creative-improves-click-through-rates-e.html

10 — http://www.mediapost.com/publications/article/166102/loyalty-not-the-hard-sell-drives-in-app-purchase.html

total web traffic in tHe u.s.† (2012) 1
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Changing Business
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about 80% of web 
traffic originated from 
desktop computers*

14.6% of web traffic 
originated from 

smartphones

5.6% of web traffic 
originated from tablets

* The “desktop” rubric includes laptops.

† “Web traffic” includes downloads, applications, 
movies, games, browsing, etc.
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Mobile payMent voluMe 6

PayPal reported that Black Friday 2012 mobile payment 
volume increased 190% compared to 2011.

Mobile payMent voluMe (2011)

ctr of Mobile ads w/o location

ctr of Mobile ads witH location

Mobile payMent voluMe (2012)

190% increase

nuMber of people sHopping via Mobile 6

166% more people shopped via mobile devices on Black 
Friday 2012 compared to 2011.

Most consumers wait about 5 seconds for a website to load on their mobile 
device compared to 3 seconds for most desktop consumers.

One study found that the mention of a location or city name in a 
mobile ad can improve click-through rates by 200%.

One study concluded that it takes over 10 sessions of using an app 
for 44% of eventual buyers to make their first in-app purchase.

nuMber of people (2011)

buyers wHo Made purcHase 
after 10 sessions (~44%)

buyers wHo Made purcHase 
after 2-9 sessions (~33%)

buyers wHo Made purcHase 
after 1 session (~22%)

nuMber of people (2012)

100% of eventual buyers

166% increase

purcHases Made on Mobile devices (2012)

% of purcHases Made froM Mobile devices 5

The % of purchases made from mobile devices on Black 
Friday 2012 increased 40% compared to 2011.

purcHases Made on Mobile devices (2011)

40% increase
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