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Studies suggest that people make a subconscious judgment 
about a product within 90 seconds of initial viewing. 2

Two out of three consumers won’t 
buy a large appliance unless it 
comes in their preferred color. 3 

* Don’t generalize. You should test colors on your website 
with your audience to see what works best for you. 

What colors should you use on your website?

One study found that magazine readers recognize full-color 
ads 26% more often than black-and-white ads. 4

Up to 90% of that assessment is based on color alone. 2
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92.6% of people say the visual dimension is the #1 influencing 
factor affecting their purchase decision (over taste, smell, etc.). 1

Color has a powerful psychological influence on the human brain. 
Learn how others have harnessed it and how you can do the same. 
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Why are most web hyperlinks blue?

Ript A p pA Rel

Performable changed the color of a Call-To-Action (CTA) button 
from green to red, resulting in a 21% increase in conversions. 5

21 % increase

Ript changed a CTA button color from green to yellow (in addition 
to tweaking the button copy), resulting in a 6.3% increase in sales. 6

6.3 % increase

In a marketing experiment, Heinz changed the color of their signature 
ketchup from red to green and sold over 10 million bottles in the 
first 7 months, resulting in $23 million in sales. At the time, it was the 
highest sales increase in the brand’s history. 7

“Red and green are the colors most affected by color-vision deficiency. Almost no one has a blue deficiency. 

That means nearly everyone can see blue, or, more accurately, almost everyone can distinguish blue as a color 

different from others. It was pure good luck that the default color of hyperlinks is blue with underlining.” 9
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